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Vision Monday’s editorial team encompasses the most experienced and 

knowledgeable editors covering the news of the optical industry, 

dedicated to monitoring and analyzing key sectors of the optical 

business. Although members of the editorial team have set beats and 

specific areas of expertise, each VM editor contributes to all editorial 

products including print, web, weekly newsletters and digital products.

Jobson Medical Information LLC (“JMI”), the publisher of Vision Monday®, reserves the right to publish any submitted material in whichever 

JMI publications, newsletters, or other products JMI considers appropriate, including, without limitation, the print and/or electronic editions 

of Vision Monday®, VMail® Extra, VMail® Headlines, and the print and electronic editions of 20/20®.

T 
he Vision Monday Group is a 

multimedia platform designed 

to reach thousands in our 

industry every day. This platform 

goes beyond conventional print by 

offering various digital communications, 

newsletters, mobile opportunities and 

e-blasts. Each vehicle covers news, trends, topics, reports, store openings, product 

launches and so much more. This useful guide provides you with a brief outline of  

our editorial products, along with editors’ contacts, due dates and deadlines. n
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On the Horizon—Vision Monday pinpoints key trends 
to watch for 2019. —12

20thMARCH 2019

Register now at www.visionmonday.com/summit

MEGATREND: Screen Time
Digital Eye Strain Abounds, But Awareness Lags Despite Treatment Options

The Most Thought Provoking Event of the Year
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Kidz Biz 2019—For many youngsters, the right eyewear 
is an essential piece of the back-to-school puzzle. —38

Seeking Solutions

COMPLETE. CONNECT.
CHANGE. www.VisionSourceNext.com

SAVE THE DATE
Wednesday, September 18

LAS VEGAS

ODs Explore New Options for Practice Ownership and Transition
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Newsmaker—Vision Associates off ers dispensary 
expertise to MDs and now ODs. —14

LOOKING FOR AN EQUITY POSITION
IN A PRIVATE PRACTICE?
LET US FIND YOUR PERFECT MATCH.

www.VisionSource          .com

SAVE THE DATE

Stacking Up the Top 50 Optical Retailers
VM’s Ranking Underscores Expansion Among the 10 Leading Players  

Wednesday, September 18
LAS VEGAS

W O R K I N G  W I T H  V I S I O N  M O N D A Y  2 0 1 9
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Mary helps to oversee the editorial coverage of Vision Monday and its print publication, VMail, 

e-newsletters, VisionMonday.com and the Vision Expo Dailies. She also covers general company 

news, industry developments and business trends, as well as professional associations news 

and features. She is also responsible for deadline queries and operational questions for Vision 

Monday print editions and VMail. Contact Mary at mkane@jobson.com.

Andrew has reported on many facets of the optical industry for Vision Monday and 20/20 

Magazine since 1987. He specializes in covering the latest developments in ophthalmic 

dispensing, spectacle lenses and treatments, lens processing technology, optical laboratories 

and wearable technology. Andrew writes spectacle lens, equipment and exam instruments, 

software for VMAIL LaunchPad, daily. He helps plan and produce Vision Monday’s annual Global 

Leadership Summit. Contact Andrew at akarp@jobson.com.

Mark covers news and feature coverage of national and regional optical retailers, managed 

vision care organizations, software systems and technology. He works closely with other 

members of the VM editorial staff to monitor developments in online optical retailing and other 

industry issues. Mark covers new contact lens launches in VMAIL LaunchPad. He has written 

much of VM’s private equity and alliance group coverage. Contact Mark at mtosh@jobson.com.

MARY KANE,  
Executive Editor
212-274-7010

mkane@jobson.com

Marge oversees the overall editorial direction of Vision Monday and its print publication, VMail, 

e-newsletters, VisionMonday.com and special events including VM Global Leadership Summit. 

She is also in charge of general corporate and company news, industry developments and 

business trends, financial news. Marge specializes in frame sunwear companies, practice 

management programs, spectacle lens and contact lens companies, managed care, wholesale 

laboratories, and research. She is also the editor of CLICK, a twice-a-month e-newsletter. Contact 

Marge at maxelrad@jobson.com.

MARGE AXELRAD,  
SR VP/Editorial Director
212-274-7029

maxelrad@jobson.com

ANDREW KARP,  
Group Editor, 
Lenses & Technology
212-274-7080

akarp@jobson.com

W H O ’ S  W H O  A T  V I S I O N  M O N D A Y 

Gwen’s coverage includes news and developments in frames, sunwear and fashion accessories 

markets, including product, marketing initiatives, companies and brand licenses. She is the 

editor of Style.Pages, a monthly print feature exploring fashion trends in eyewear and sunwear 

as well as its accompanying e-blast. Gwen also handles VMAIL LaunchPad , daily briefings on 

frames, sunwear and accessories line additions. She also manages Vision Monday’s social 

media platforms including Twitter, Facebook, Instagram and LinkedIn. Contact Gwen at 

gplummer@jobson.com.

MARK TOSH, 
Senior Editor
212-274-7015

mtosh@jobson.com

GWENDOLYN 
PLUMMER, 
Associate Editor
212-274-7021

gplummer@jobson.com
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Vision Monday’s 12-x/year print editions feature innovative and “signature” reports 

such as the Annual Top 50 U.S. Retailers, The Most Influential Women in Optical, Top 

Optical Labs and more.

Vision Monday print delivers in-depth stories on the hot topic issues facing the 

optical industry today reaching those with the most purchasing influence in the 

optical industry. 

DEPARTMENTS INCLUDE: 

Points of View 

Front Lines

Click 

The Independent Eye

Newsmaker

Cover Topic 

Style.Pages

Launches

Lab Notes

EndPage.

Jobson Medical Information LLC (“JMI”), the publisher of Vision Monday®, reserves the right to publish any submitted material in whichever 

JMI publications, newsletters, or other products JMI considers appropriate, including, without limitation, the print and/or electronic editions 

of Vision Monday®, VMail® Extra, VMail® Headlines, and the print and electronic editions of 20/20®.

V I S I O N  M O N D A Y  M A G A Z I N E

Try to include a photograph with every news release.
We prefer to receive DIGITAL art, which should be a minimum of 300 dpi, 

with the image measuring  at least 5 inches wide. 

Send as a JPEG, TIFF or EPS file; do not send art as a Text file. 
Each image should be clearly identified. 

Deadline: one month prior to the issue date (see editorial calendar)

S U B M I S S I O N  O F  I M A G E S / P H O T O S :
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‘Decoding the Consumer’—VM Global Leadership Summit 

to examine the convergence of health care and retail. —14

20th
MARCH

2019
Register now at www.visionmonday.com/summit

The Most Thought Provoking Event of the Year

How Optical Is Adapting to the Evolving Marketing Landscape
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Vision Expo Preview—An inside look at the education, 

exhibits and celeb sightings at the New York show. —62

Got UV Protection?

Think Again.

zeiss.c
om/UVPro

tect

MEGATREND:

Customized Options Entice Eyeglass Wearers With Unique Styling and Improved Comfort
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National Sunglasses Day—ECPs, vendors 

and celebs generate a media sensation.
—12

#ACHIEVERS

SAVE THE DATE

Wednesday, September 18

LAS VEGAS

Smart Solutions... 

At The Speed of Sight
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VMail
VMail is the award-winning, trusted, and authoritative voice in the optical industry. VMail 

delivers optical industry news and information to ECPs six days a week, including VMail 

Weekend every Saturday. VMail recently 

incorporated new sections and topics, including 

LaunchPad, which will report on new products, 

collections and technology in the marketplace.

To be featured in Daily VMail, 

please contact Marge Axelrad 

at maxelrad@jobson.com and 

Mary Kane at mkane@jobson.com

Deadline: 

10 a.m. ET on Tuesdays,  

Thursdays and Fridays

To be featured in LaunchPad  

in daily VMail 

please contact Andrew Karp 

at AKarp@jobson.com or  

Gwendolyn Plummer at  

gplummer@jobson.com

 Deadline:  

Online deadlines are rolling

Jobson Medical Information LLC (“JMI”), the publisher of Vision Monday®, reserves the right to publish any submitted material in whichever 

JMI publications, newsletters, or other products JMI considers appropriate, including, without limitation, the print and/or electronic editions 

of Vision Monday®, VMail® Extra, VMail® Headlines, and the print and electronic editions of 20/20®.

V M A I L

Please email as a Microsoft Word RTF file, transmitted in the body of an email or as an attachment. 

Please send images at 300 dpi JPEGS or TIFFS. Deadline: 3 weeks prior to issue date.

S U B M I S S I O N  F O R M A T :
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CLICK Here! 

Vision Monday’s CLICK, is a special resource 

section of VisionMonday.com, which covers 

Digital and Systems Intelligence for Savvy 

Eyecare Practices. Content highlights are 

delivered via twice-a-month e-blasts.

Editorial Contact: Marge Axelrad, Editorial Director, 

maxelrad@jobson.com.

Jobson Medical Information LLC (“JMI”), the publisher of Vision Monday®, reserves the right to publish any submitted material in whichever JMI 

publications, newsletters, or other products JMI considers appropriate, including, without limitation, the print and/or electronic editions of 

Vision Monday®, VMail® Extra, VMail® Headlines, and the print and electronic editions of 20/20®.

V M  S P E C I A L  R E S O U R C E  S E C T I O N S

Editorial Contact: 

Marge Axelrad, Editorial Director, maxelrad@jobson.com 
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VisionMonday.com  
Vision Monday’s website, VisionMonday.com reflects a more visual, contemporary feel. 

Stronger graphics and a sleek clean look have freshened up the viewing experience as 

we continue to keep our mission clear as the leading news provider to the optical 

industry.
 

This new look encompasses more graphics and resource stories for our news and feature 

stories. We’ve streamlined the content and added some features including our Editor’s 

Picks section, Featured Videos and a Multimedia box spotlighting data, infographics and 

slideshows. VisionMonday.com continues to highlight the extensive and diverse range of 

content delivered via the Vision Monday Group’s digital, live event and print vehicles. 
 

VM’s new Digital Edition archives section features issues dating back to over 40 editions. 

Readers can search the archives by cover story, names, topics, or dates to find Vision 

Monday signature features, department reports and news.

Jobson Medical Information LLC (“JMI”), the publisher of Vision Monday®, reserves the right to publish any submitted material in whichever 

JMI publications, newsletters, or other products JMI considers appropriate, including, without limitation, the print and/or electronic editions 

of Vision Monday®, VMail® Extra, VMail® Headlines, and the print and electronic editions of 20/20®.

W E B

V M  L I K E S  V I D E O :

To submit your video for editorial consideration, 

send a zipped file to Mary Kane at mkane@jobson.com 

SIZE LIMIT: 1 GB (1000 MB) 

Encoding Recommendations:

https://vimeo.com/blog/post/the-ins-

and-outs-of-video-encoding

In addition, please provide us with:

The Video’s Title

A sentence or two describing the video.

FORMATS:

Recommended: wmv (Windows Media), 

mp4 (h.264), or mov (Quicktime)

Accepted: asf, avi, flv, mov, mpg, mp4, 

mp3, m4v, m4a, wmv, wma, wav, 3gp

Not Accepted: .swf, .ppt, .webex, .zip 

(non-video formats)
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The following is designed to help our contacts in the Frame, Sunwear and Accessories areas understand the 

type of information we need for coverage.

LAUNCHES  
spotlights a brand new collection.
(appears in VMail LaunchPad e-blasts)  

 

INFORMATION REQUIRED:

Product highlights and characteristics: 

 • Number of styles and design highlights 

 • Materials

 • Technology

Philosophy:

 • Timing

 • Target demographic

 • Channels of distribution

 • Marketing angle 

(including P.O.P. and/or advertising)

 • Price range to the dispenser

Artwork: 

 • Add One or two hi rest images of frames   

   (minimum 300 dpi) 

P.O.P. material 

  or advertising campaign  

F O R  A N Y  Q U E S T I O N S ,  P L E A S E  C O N T A C T :

• Gwendolyn Plummer, Associate Editor,  

(gplummer@jobson.com)

• Marge Axelrad, Sr VP/Editorial Director 

(maxelrad@jobson.com)

Jobson Medical Information LLC (“JMI”), the publisher of Vision Monday®, reserves the right to publish any submitted material in whichever 

JMI publications, newsletters, or other products JMI considers appropriate, including, without limitation, the print and/or electronic editions 

of Vision Monday®, VMail® Extra, VMail® Headlines, and the print and electronic editions of 20/20®.

V M  F R A M E  A N D  S U N W E A R  C O V E R A G E  R E Q U I R E M E N T S

S O C I A L  M E D I A

/VisionMonday @VisionMonday @VisionMonday /company/vision-monday-magazine
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LAUNCHES  
(appears in Vision Monday print, VMail e-blasts) 

F O R  A N Y  Q U E S T I O N S ,  P L E A S E  C O N T A C T :

• Andrew Karp, Group Editor, Lenses & Technology

Vision Monday and 20/20 (akarp@jobson.com)

• Marge Axelrad, Sr VP/Editorial Director 

(maxelrad@jobson.com)

The following is designed to help our contacts in the Spectacle Lens Products, Lens Processing Technology and 

Laboratory areas understand the type of information we need for coverage.

Jobson Medical Information LLC (“JMI”), the publisher of Vision Monday®, reserves the right to publish any submitted material in whichever 

JMI publications, newsletters, or other products JMI considers appropriate, including, without limitation, the print and/or electronic editions 

of Vision Monday®, VMail® Extra, VMail® Headlines, and the print and electronic editions of 20/20®.

V M  L E N S E S ,  T E C H N O L O G Y  A N D  L A B O R A T O R Y  C O V E R A G E  R E Q U I R E M E N T S

INFORMATION REQUIRED:

 • Description of new product, process or program

 • Explanation of key features and benefits

 • Quote from senior company executive 

discussing how the product/process/program 

satisfies customers’ needs, and how it 

expands or complements the company’s 

other product offerings

  

• Practical details such as performance stats, 

test results, prescription range, material 

availability, colors, size (equipment height, 

weight, depth)

 • Company website URL and toll-free phone number

Artwork: 

 • High resolution image, either a lifestyle or 

product shot
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SHOW DAILY

The Vision Monday Show Dailies are 

exclusively offered at both International 

Vision Expo East and International 

Vision Expo West as the only official 

show publication. Each day, the Dailies 

provide live coverage of show news, 

events, product launches, seminar 

highlights and more.

LAS VEGAS—International Vision Expo West has 

kicked off with projected attendance numbers over 

that of 2015 as well as sold-out education sessions 

throughout the opening day of the Conference 

program.  
“Many people may not know that Vision Expo 

West starts well before the exhibit hall opens, with 

an extraordinary scope of education sessions and 

industry meetings beginning as early as Monday,” 

said Ashley Mills, The Vision Council’s vice president 

of trade shows
“ECPs have reported that they’re finding a huge 

amount of value in the Vision Expo West education 

sessions, with innovations and advances that they 

can directly implement in their patient care,” said Tom 

Loughran, Reed Exhibitions industry vice president. 

“Our opening day of education included 12 hours of 

business solutions, 27 hours of clinical application, 

eight hours of contact lens sessions and eight hours 

dedicated to optical technology—with many of the 

sessions entirely sold out.” n

A fter three years, encompassing thou-sands of hours of filming 
around the world, includ-ing hundreds of interviews 

weaving together the sto-ries of people connected to 
“vision,” it’s a wrap for the 

one-of-a-kind project 
known as “Sight: The 

Story of Vision.”Filmed on six conti-nents by Kris Koenig, the 
producer and filmmaker

Vision Expo Kicks Off With Healthy Attendance, Successful Opening Day CE

Two heads are better than one.
Come test your lenses out.

Test your lenses today atBooth# LP11103

P U B L I S H E D  B Y                    I N  C O O P E R A T I O N  W I T H  I N T E R N A T I O N A L  V I S I O N  E X P O  

S E P T E M B E R  1 5 ,  2 0 1 6

SHOW DAILY

L A S  V E G A S

THURSDAY

Continued on page 12

It’s A Wrap: Production Ends on ‘Sight’ Documentary

Show Daily Asks…Which 
Courses Are You Interested 
in at Expo

Kris Koenig (l) with the film’s narrator, Sir Elton John. 

Shaaren HaanpaaOptical BuyerSanford HealthLaporte, Minn.

“I took a global forum on contact lenses and I’ll be taking frame buying 

classes which help you gain a certificate for buying. 

I’ve taken the global forum for the past eight years 

I’ve been coming to Vision Expo; it’s always very Continued on page 3

CHICAGO—Prevent Blindness, the nation’s oldest eye health and safety non-

profi t organization, has chosen Glenn Ellisor, OD, and Jim Greenwood, of Vi-

sion Source, as the recipients of the 2019 Prevent Blindness Persons of Vision 

Award. The awards will be presented on 

March 21, 2019, at the Prevent Blindness 

Person of Vision Dinner at the Edison 

Ballroom, New York City, in conjunction 

with Vision Expo East. All proceeds from 

the event will go to support the sight-

saving programs of Prevent Blindness. 

Dr. Glenn Ellisor, executive chairman and founder of Vision Source, has been 

dedicated to providing quality vision and eyecare to his patients since 1985.  

He currently owns and operates two practices in Kingwood, Texas. 

Jim Greenwood joined Vision Source as president and CEO in 2013. Prior to 

Vision Source, Greenwood spent 20 years with Concentra, a national health 

care services organization that currently treats approximately 50,000 patients 

each day. For more information including sponsorship opportunities, Persons 

of Vision Award committee membership, and reservations, contact Sue Corbett 

at (312) 363-6014 or scorbett@preventblindness.org. ■

Prevent Blindness Names Dr. Glenn Ellisor and Jim 

Greenwood as Persons of Vision Award Recipients

Alma Gonzales

Luxottica

San Antonio, Texas

“I’m taking classes in dispensing, frame 

management, customer experience vs. 

satisfaction, and selling more than one 

pair of glasses.”

(L to R) Brenda 

Arubay, OD, Brenda 

Optical Services LTD, 

London; Ovuoke 

Ukpebitere, OD, Tetera Eye Clinic, Scunthorpe, U.K.; Vivian 

Bruce, OD, Vivian Bruce, Bradford, U.K.; and Jennifer-Molly 

Ibennah, OD, Homerton University Hospital, London, U.K.

“We’re taking the courses on retinal disease and glaucoma, and 

patients and the impact of treatment. We chose those because 

we practice in the U.K., and these are things that are relevant to 

us right now in the U.K.”

Millie Gleckman, Optician

Dr. Michael Schermer

Sacramento, Calif.

“I’m taking the class on prisms, because 

it’s something that you can always learn 

more about, even if you think you have 

it right.”

Erin Masercola

Eye Care Leaders

Cary, N.C.

“I’m going to Joy Gibb, Sharon Carter, 

and Laurie Pierce’s classes. They’re just 

exceptional teachers, and they give fi rst 

rate advice in optical management.”

Q&A—Course Selections?
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Latest News

VISION EXPO DAILY | SEPTEMBER 27, 2018 

WWW.VISIONMONDAY.COM
Facebook.com/VisionMonday

@VisionMonday

LAS VEGAS—Frames Data, which offi cially reached 50 years of publication 

this summer, continues to innovate, launching new products and exhibiting in 

its own, dedicated booth for the fi rst time in two decades. As part of Jobson 

Optical Group, Frames Data has traditionally occupied a section of the Jobson 

booth. This year, Frames Data will be located at Booth #24068 near the Gal-

leria section of the exhibit fl oor.  

Why the change? “For the fi rst time, 

we have a new product that is very 

visual and fun to interact with. We wanted our Expo environment to appeal to 

both our longtime customers, as well as to general Expo attendees that may 

casually walk by the booth,” said Tom Lamond, president of Frames Data.  

The product he refers to is My Frame Gallery, which allows eyecare profes-

sionals to build an online virtual frame board that can be added to a website, 

as well as used in-store with patients.  “It’s also a product that has generated 

signifi cant enthusiasm. That’s why we believe a dedicated space to demon-

strate it will better enable us to get our message out to Expo attendees,” 

Lamond said.

In addition to its core group of subscription products (Frames Data Big Book, 

Frames Data SPEX UPC, etc.), Frames Data will feature the My Frame Gallery prod-

uct throughout its booth. Frames Data will be providing a free seminar on the 

benefi ts, uses, and set-up of My Frame Gallery, to take place at Booth #24068 in 

the exhibit hall. Seminars are scheduled every day at 10:30 am, 12:00 pm, 2:00 

pm and 4:00 pm. ■

Frames Data at 50: New Products and a New Booth

Jim Greenwood.
Glenn Ellisor, OD.

Eric Anderson, chief executive of Dallas-based Acu-
ity Eyecare Group, which is backed by Riata Capital; 
and Bob Barton, president and chief executive of 
Total Eyecare Partners, which launched as a man-
agement platform in September 2017.

Mark Wright, OD, professional editor of Review 
of Optometric Business, kicked off the session with 
an overview of the current market landscape for 
optometry and sprinkled in key data about me-
dian revenue and other operating metrics. Rich-
ard Edlow, OD, a long-time practitioner and noted 
“eyeconomist,” reviewed the fi nancial and invest-

ment backdrop that is one of the factors driving PE 
investment in eyecare, and practicing optometrist 
Michael Kling, chief executive of San Diego-based 
Invision Optometry, took the audience through the 
decision tree that he used to guide his decision on 
whether to remain independent.

“We are in a great industry because health care in 
the United States is growing faster than just about 
any other industry,” Edlow noted in his comments. 

The session was presented as a cooperative ef-
fort among Review of Optometric Business, Vision 
Expo and Vision Monday. ■

LAS VEGAS—It was a full house early Wednesday 
morning as several hundred industry executives 
gathered in a Sands Convention Center meeting 
room for a two-hour session that explored the role 
of private equity in the eyecare business segment. 
The session, “Private Equity Takes Root: What Does 
it Mean for Optometry?”  featured three optome-
trists with extensive experience related to the role 
of PE in eyecare, and four chief executive offi cers 
representing the leading PE-backed management 
companies with extensive holdings in eyecare.

Jobson senior vice president and editorial direc-
tor Marge Axelrad and Roger Mummert, editorial 
director of Jobson’s Review of Optometric Business, 
provided the framework for the discussion and 
moderated a series of questions, many submitted 
by interested ECPs in attendance.

The management panel included Sue Downes, 
chief executive of MyEyeDr., which owns and oper-
ates roughly 370 offi ces in the Mid-Atlantic, North-
east, Southeast and Midwest; Kelly McCrann, chief 
executive of EyeCare Partners, which has grown to 
about 280 locations under several practice names; 

ECPs and Management Executives Explore PE’s Growing Role in Vision Care
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Latest News

VISION EXPO DAILY | SEPTEMBER 28, 2018 WWW.VISIONMONDAY.COM

Facebook.com/VisionMonday

@VisionMonday

LAS VEGAS—Shamir unveiled its newest and most 
advanced progressive lens yesterday, Autograph 
Intelligence. The lens, which was designed using 
methods of Big Data and elements of Artifi cial In-
telligence, adapts to the diverse needs of a wide 
range of presbyopes, according to Shamir. It will be 
available from a select group of validated Shamir 
Partner Laboratories beginning Oct. 1, 2018.

At a midday news conference, Mark Becker, vice 
president of marketing and strategic partnerships, 
said Autograph Intelligence’s design differs from the 
“one design” concept used by most other progres-
sive lenses. He explained how Shamir embarked 
on an extensive research project that revealed a 
correlation between patients’ visual needs and their 
“Visual Age,” a term Shamir coined which refers to 
the physiological age of the eye (the required addi-
tion) and is generally correlated with the patient’s 
chronological age.

Shamir Unveils Autograph Intelligence, a PAL With ‘AI’ Inside
“Shamir been work-

ing on the concept since 
2014,” said Becker. “We 
dedicated a tremendous 
effort toward perfect-
ing Shamir Autograph 
Intelligence. This design 
harnesses cutting-edge 
technologies that allow 
for the creation of truly personalized lenses that 
better address the visual needs of today’s presby-
ope. Our team has created a design that is unlike 
any progressive currently available and will open 
the door for Shamir to push forward the continuous 
evolution of a design concept that will impact the 
industry for years to come.”

Shamir Autograph Intelligence takes visual diver-
sity into account to provide the right optical solution 
for patients at every Visual Age, without the need 

for questionnaires or time burdensome applications. 
Shamir Autograph Intelligence is supported by three 
new technologies, all developed by Shamir:

• Eye-Point Technology AI utilizes Head Eye Inte-
grative Movement software to see exactly where in 
the lens patients look, along both the vertical and 
horizontal meridian, when they perform tasks in the 
various visual zones. 

• Continuous Design Technology integrates re-
search fi ndings with patient habits and visual needs 
to provide a seamless lens for every Visual Age. 
This allows the patient to comfortably move from 
one add to the next without any adaption concerns. 

• Visual AI Engine applies elements of Artifi cial 
Intelligence that mimic human intelligence. It makes 
go/no-go decisions based on predefi ned rules, and 
the output ensures uniform and controlled planning 
for any combination of parameters with extreme ac-
curacy for each new lens design. ■

Panelists Mark Wright, OD, Richard Edlow, 
OD, and Michael Kling, OD. 

Panelists Marge Axelrad, Sue Downes, Bob Barton, Kelly McCrann, 
Eric Anderson and Roger Mummert. 

Shamir’s Mark Becker.

LAS VEGAS

SHOW DAILY
PUBLISHED BY 
IN COOPERATION WITH 
VISION EXPO

SEPTEMBER 28, 2018
UV Protection.
Think Again.
Booth LP8065

LAS VEGAS—Exhibitors are bringing the Show Floor to life with captivating activations that feature the hottest in fashion and technology. Starting in the lobby, Vision Expo partnered with Zagg and Carl Zeiss to infuse every touch-point with activations designed to inform and excite, show organizers said.Today the Exhibit Hall is buzzing with special guests, returning favorites and fi rst-of-their-kind events. Christian Siriano, CFDA designer, Project Run-way winner and designer to A-List celebrities arrives for several events start-ing at 10:30 am in Booth #20051, 1:00 pm at Booth #LP11065 and 3:00 pm in Booth #17107. 
The OptiCon Hub, Booth #16093, will feature the National Academy of Op-ticianry Awards ceremony at 11:00 am and an eyewear trends presentation at 1:30 pm. Meanwhile, the Galleria Lounge, Booth #24042, will play host to the Fashion + Frames panel at 12:15 p.m. and a Boutique Buyer Panel at 5:00 pm. Following yesterday’s fashion show by Cynthia Bailey, model and star of Real Housewives of Atlanta, The BLOCK amps up the excitement with the KIDRAQ fashion show at 2:00 pm featuring the children’s eyewear line designed by 

Raquel Smith, designer and one of Beyoncé’s personal stylists.   Remember to cast your vote for the Vision Choice Awards by 2:00 pm today in the lobby. In the mobile app, vote for your favorites in the Most Creative Booth Design and the Best Brand Activation categories. Both awards come with the opportunity for attendees to win. ■

Exhibit Hall Is Buzzing With Brand Innovations

LAS VEGAS—The Corporate Optometry Reports (COR) meeting, held here Wednesday in conjunction with Vision Expo, drew a cross-section of industry ex-ecutives for an open discussion of key developments and issues that are the hot topics in eyecare today.Among the topics addressed in the afternoon ses-sion were: telehealth, secure communications and pri-vacy issues, the medical model adoption trend, and myopia management challenges and opportunities. Alcon, a division of Novartis, sponsored the ses-sion held at the Sands Convention Center.
JeanMarie Davis, OD, FAAO, director of profes-sional relations/practitioner partnerships at Alcon, 

said in her welcoming remarks that the COR program is designed to provide industry executives a broad swath of information about important topics. “We’ve been hearing a lot of buzz about these topics in the industry,” she said. 
Davis, who joined Alcon about seven years ago, also talked about the company’s commitment to im-proving patient outcomes and helping ECPs to grow their practices. “Within Alcon, there is a true pas-sion to help patients see, look and feel their best,” she said. “This is Alcon’s ‘why,’” she added, and the company accomplishes this through its differentiated product portfolio and its innovative partnerships.

Corporate Optometry Reports Meeting Touches on Eyecare’s Hot Topics

Continued on page 77

JeanMarie Davis, OD, FAAO, of Alcon was the moderator for the Corporate Optometry Reports (COR) Meeting. 

FRIDAY

Ben Nobles, Alcon’s vice president of sales, provid-ed an update on the company’s planned spinoff next 
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LAS VEGAS—“As we close out Vision Expo West’s 30th anniversary, we refl ect on the many changes both Vision Expo and the industry have seen over the past three decades,” Show organizer’s said. “When the Show made its debut in 1988, Vision Expo welcomed 6,199 attendees and 287 exhibitors and this year we close the Show with 463 exhibitors, including 70 founding exhibitors, and over 13,000 attendees. This year’s Show featured exciting brand activations, new Exhibit Hall neighbor-hoods and cutting-edge educational programs,” Show organizer’s said.Moving forward, the Vision Expo team will continue its efforts to ensure the success of the optical community and to give back to the industry. Proceeds from the Show will be put toward The Vision Council’s ground-breaking advocacy and education efforts. The Vision Council advocates for the optical industry through full-time legislative and regulatory staff who engage in policymaking efforts in our nation’s capital. In addition, The Vision Council creates standards and communications to assist the industry alongside various detailed research reports. Con-

sumer initiatives are produced in the effort to educate the public on the importance of receiving an annual eye exam, the effects of digital devices on the eyes, the harmful impact ultraviolet (UV) rays have on the eyes and the latest trends. ■

Show Team Refl ects on Expo’s Growth

LAS VEGAS—With temperatures hitting the high 90s outside the Sands Convention Center this weekend, Expo West attendees crowded the exhibit fl oor Fri-day with an intention to discover the potential hot trends for 2019 while keeping cool. 
As Vision Expo West celebrates its 30th anniver-sary, attendees at this year’s show were able to experience a range of new attractions on the Show fl oor as well as expansive education classes and a preview of the latest technology.

Many show-goers also took advantage of the extensive lineup of educational sessions to either 

earn continuing education (CE) credits or to dig deeper into areas of the business that they wanted to become more knowledgeable about.
That’s the way Friday began for Adrina Ovanes-sian, OD, who was attending Expo with some of her colleagues from Verdugo Optometry in Los Angeles. Ovanessian started her day by attending an educa-tion session but focused on discovering new styles and product offerings in eyewear while on the Show fl oor. “We’re looking for new trends in frames and ophthalmic dispensary items,” she noted. 

Vision Expo West Heats Up the Show Experience for its 30th Anniversary

Continued on page 77
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LAS VEGAS—Vision Expo West is proud to welcome attendees to this 

year’s Show fi lled with 422 exhibitors including 41 suite exhibitors and 70 

founders, over 1,000 brands and 300 hours of education. As the Exhibit 

Hall opens today, Vision Expo is pleased to report an increase in registra-

tions in all segments, including but not limited to opticians, optometrists 

and lab professionals, plus in segments of young professionals, new store 

locations and OPTImum buyers.  

Additionally, this year’s Show offers new features including OptiCon @ 

Vision Expo, a program created for opticians and contact lens technicians, 

as well as new Exhibit Hall neighborhoods, the BLOCK and NEXT. Currently, 

more than double the amount of OptiCon @ Vision Expo packages have 

been sold pre-Show for West than were sold by the close of East.  Beyond 

the Exhibit Hall, new educational programs provide a diverse range of op-

portunities through panel topics including medical advances, retail, private 

equity, social media and more.   

Vision Expo has further invested in the Show with its Vision View pro-

gram, the newest digital tool that gives attendees the ability to person-

alize their experience and maximize their time on-site while helping ex-

hibitors to increase their return on investment and receive more relevant 

booth traffi c through the smart tag on the back of each badge. ■

Vision Expo West’s 30th Anniversary Pre-Registration Nears Record Highs

LAS VEGAS—At yesterday’s VM LIVE “Retail Smart” 

event, attendees learned how innovative retailers 

and vision care professionals are erasing boundaries 

between discovery, choice and purchase. A top retail 

trend analyst, an expert in new payment technolo-

gies and two entrepreneurial optometrists spoke 

about the way they use smartphones, tablets, apps, 

modern in-store displays, and a new range of in-of-

fi ce and online systems to create a fl uid, frictionless 

experience for shoppers, both online and in-store.

Vision Monday senior vice president and editorial 

director Marge Axelrad led off with an overview of 

current retail shopping trends. Then Nicole Leinbach 

Reyhle, a noted retail trend observer, offered her 

analysis of how technology is reshaping the shop-

ping experience. Reyhle, the founder and publisher 

of RetailMinded.com, a website which has been rec-

ognized worldwide for its insightful retail coverage, 

pointed to the growing infl uence that social media 

exerts on the shopping experience. She noted that 

consumers do considerable online research before 

entering a store. 

According to Reyhle, the top three online research 

infl uences are the retailer’s website, search engines 

and the manufacturer’s website. She also noted 

that one out of three shoppers do not want to talk 

VM LIVE Explores Changes in ‘Smart Retail’ Landscape
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with store staff, preferring to get product information 

through digital signage and other means, such as 

texting, websites, chats, messaging and online reviews. 

Jobson Medical Information LLC (“JMI”), the publisher of Vision Monday®, reserves the right to publish any submitted material in whichever 

JMI publications, newsletters, or other products JMI considers appropriate, including, without limitation, the print and/or electronic editions 

of Vision Monday®, VMail® Extra, VMail® Headlines, and the print and electronic editions of 20/20®.

V I S I O N  E X P O  E A S T  A N D  W E S T  D A I L I E S

If you have info for the Expo Dailies on giveaways, 
promotions or celebrity appearances 

please contact Mary Kane at mkane@jobson.com

Deadline:  4 weeks prior to the show dates 
(see Vision Expo’s websites: visionexpoeast.com or visionexpowest.com)


