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The New Data
Continuum

(Conundrum?)
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Fast-Paced Changes In The Data Sphere

Center for Medicare & Medicaid Launches First-Ever App for
Medicare Patients //28/19

Apple Partners With Aetna to Launch New App Attain 1/29/19

Warning! Everything Is Going Deep:"“The Age of Surveillance
Capitalism” [/29/19

Industry Powerhouses Neilsen & NPD Join Forces; Re-imagine
Omni-shopper Measurement 2/21/19




The Future Value of Your Data

Estimated value of data
per Internet user
in 2025 (per month) $9.82

$3.18

$2.36

Source: IDC’s Global DataSphere, Nov. 2018; Global Europe U_S_
“Facebook Annual Report 2017”; Strategy & analysis
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Amazon Prime Households

68.7 71.7

63.9
58.7

52.1

2017 2018 2019 2020 2021

@ millions % of total households

Source: eMarketer, February 2019 (see below for notes and methodologies).




53%

In 2018, 53.5% of the 213 retail chains in Internet Retailer’s Top
1000 offered buy online, pick up in store, up from 47% of the 221
retail chains in 2017.




Cisco predicts that by 2021:

Video will represent 80 percent of all internet traffic
There will be nearly 1.9 billion internet video users

They will be watching 3 trillion minutes of video per month




