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Thank	
  You	
  to	
  All	
  Our	
  
Sponsors	
  



All	
  Polling	
  Sponsored	
  By	
  



Instruc8ons	
  

	
  
	
   	
  OR…	
  

Respond	
  at	
  PollEv.com/SummitPoll15	
  using	
  a	
  web	
  browser	
  
*All	
  polling	
  responses	
  are	
  completely	
  anonymous.	
  
Standard	
  messaging	
  and	
  data	
  rates	
  may	
  apply.	
  





	
  	
  	
  	
  What	
  Is	
  The	
  Internet	
  of	
  Things?	
  
	
  

“…network	
  of	
  physical	
  objects	
  or	
  ‘things’	
  embedded	
  
with	
  electronics,	
  soFware,	
  sensors	
  and	
  connec-vity	
  
to	
  enable	
  it	
  to	
  achieve	
  greater	
  value	
  and	
  service	
  by	
  
exchanging	
  data	
  with	
  the	
  manufacturer,	
  operator	
  
and/or	
  other	
  connected	
  devices...”	
  





What	
  Is	
  The	
  Internet	
  of	
  Things?	
  

•  Crea:on	
  of	
  smart,	
  connected	
  products	
  &	
  services	
  
•  Exponen:ally	
  expands	
  func:onality,	
  capability	
  and	
  informa:on	
  
flow	
  

•  Disrupts	
  value	
  chains,	
  forcing	
  companies	
  to	
  re-­‐think	
  everything	
  
they	
  do	
  

•  Raises	
  a	
  new	
  set	
  of	
  strategic	
  choices	
  about	
  how	
  value	
  is	
  
created	
  &	
  how	
  to	
  secure	
  compe::ve	
  advantage	
  

•  Challenges	
  companies	
  to	
  ask,	
  “What	
  business	
  am	
  I	
  in?	
  What	
  is	
  
the	
  new	
  playbook?”	
  	
  



Black	
  Mirror	
  Video	
  
Raises	
  the	
  ques:on:	
  who	
  is	
  in	
  control?	
  



Connec:vity	
  
•  Operates	
  on	
  mul:ple	
  levels:	
  
– One-­‐to-­‐One	
  
– One-­‐to-­‐Many	
  
– Many-­‐to-­‐Many	
  

•  Serves	
  mul:ple	
  purposes:	
  
– Allows	
  fluid	
  informa:on	
  exchange	
  	
  
– Enables	
  product	
  func:ons	
  in	
  the	
  cloud	
  
– Changes	
  industry	
  boundaries	
  



Technology’s	
  Role	
  
•  Technology	
  defines	
  our	
  culture	
  today	
  &	
  oQen	
  :mes	
  defines	
  who	
  
we	
  are	
  

•  Technology	
  brands—like	
  Apple—appeal	
  to	
  our	
  desire	
  to	
  define	
  
ourselves	
  by	
  the	
  technology	
  company	
  we	
  keep	
  

•  Culture	
  is	
  driven	
  by	
  Techno-­‐Envy—used	
  to	
  be	
  the	
  purview	
  of	
  the	
  
fashion	
  world,	
  now	
  technology	
  has	
  become	
  the	
  “it”	
  item	
  

•  Fashion	
  has	
  found	
  itself	
  scrambling	
  to	
  catch-­‐up	
  by	
  adding	
  
technology	
  to	
  its	
  products	
  	
  

•  Challenge	
  we	
  face	
  today:	
  How	
  can	
  we	
  use	
  cold,	
  hard	
  technology	
  to	
  
get	
  our	
  customers	
  to	
  fall	
  in	
  love	
  with	
  us?	
  
	
  	
  










